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British Flowers Week puts         Market in the spotlight

Measuring our success
Being the driving force behind BFW underlines our passion 
for flowers, puts our brand in the spotlight before, during 
and after the week and has a hugely positive impact on not 
only our commercial reputation, but also our positioning as 
the UK’s leading flower market and authoritative voice in the 
cut flower industry.

We can’t precisely measure the success of each BFW in 
terms of additional sales in the market, although one of our 
traders told me he struggled to meet demand during British 
Flowers Week, and that generally the market for British 
flowers everywhere has really taken off in the past few years. 
We evaluate our success by the high calibre and high-profile 
partners who support us in this national celebration; for 
example this year The British Hat Guild joined in and 
many famous milliners created windows adorned with hats 
covered in flowers from the market. Partners like this play an 
extremely important and cost-effective role in extending our 
potential reach and impact. 

How British Flowers Week is reported in the media, and 
in particular whether or not New Covent Garden Market 
gets a mention in any media coverage is also crucial. Because 
what we started has taken on a life of its own, inevitably there 
will be some coverage that does not mention the market, 
but the cross-media coverage we received this year was very 
impressive and included TV, radio, national and local press 
and social media. Our evaluation shows that our activity had 
a reach of 2.1 billion people and we were mentioned in 60% 
of that coverage.

10th anniversary
2022 will be the 10th anniversary of BFW and 
planning will soon be underway to mark the 
milestone. We are hoping to be able to provide 
more face-to-face activities in the Market. 
We’ll keep everyone informed – maybe your 
window will be a winner in 2022!



Eve’s fake fact: She really did meet The Queen, but sadly never had any dreams of becoming a nun. "My Mum would have loved it… and my Dad would have been in hysterics,” she admits.

Market Times – a sustainable future
In the interests of being both cost-effective and environment-friendly, this will be the last issue of Market Times 
that we post to subscribers outside the Market. You will still be able to pick up a copy when you’re at NCGM, at 
one of the cafes or from the CGMA offi ce. We will continue to email our database and attach a PDF version when 
each issue is published. If you prefer not to receive Market Times, you can unsubscribe. If you are not on our 
mailing list, send your name and email details to press@cgma.co.uk. Thank you

Four facts and a fake
The fi rst point of contact for most people who 
call or visit Covent Garden Market Authority is 
Eve Kenna. 

“I have been working for CGMA for 21 years,” 
says Eve. “I started  as a temp (Girl Friday) 
and I have worked in every department, which 
put me in good stead. I really enjoy my job 
and the interaction with everyone. Most will 
remember me when I was working in Customer 
Service and going out every day meeting and 
greeting with tenants and customers. They 
were most enjoyable days. Hopefully I will be 
here another 20 years (lol)!

As one of CGMA’s longest-serving employees, 
Eve has plenty of stories to tell about life 
working at New Covent Garden Market. But 
we’ll save those for another time! Instead, 
we asked her to share fi ve personal facts 
with us, one of which is a deliberate 
falsehood. Can you guess the fake fact?

The answer is at the foot of the page.

One: I’ve met Her Majesty The Queen and Prince Charles and shook their hands. It was at the Lantern Festival, organised by 
former Mayor of London Ken Livingston, back in 2002. London schools joined in the creating of lanterns and walked them 

through London at night. Certain children were hand-picked to meet The Queen and Prince Charles and my daughter Emma was 
chosen, due to her charm! She was only nine, so I accompanied her. In turn, we went up to Her Majesty and Prince Charles, 

curtseyed, and shook hands. I remember Emma saying how tiny The Queen was. 

Two: I’ve walked with and stroked three lions. When we were on holiday in Mauritius, we went on an excursion were you could 
walk alongside and stroke the lions. We had the trainers beside us and I remember the lions were called Elsie, Fred and Sandy.

Three: I own a cat who was originally called ‘Tiffany’ but we changed it to ‘Tommy’ after two months. When we got the cat I 
was told it was a ‘she’ so I named it Tiffany after my favourite shop. After realising it was a boy, I had to slowly introduce a 

new name. We picked the name Tommy after a good friend.

Four: My plan for the future is to buy a VW Camper van with a friend and travel around the world, starting with New Zealand.

Five: When I was younger, I read ‘Life as a Nun’ and announced to my parents that I wanted to become a nun. Being from an 
Irish family, my mother was ecstatic.


